Flirt School Market

The seed for Flirt School was sown riding around on  bicycle in Covent Garden in a monkey suit after having read an article on a School of Seduction that had opened up in Germany to help men develop their flirt skills. I knew it would be an excellent topic to write on as the dating business has grown exponentially over the last decade through everything from internet dating to speed dating to lock and key parties to swingers parties……although that is a different kind of dating, ahem.

Therefore, the market for Flirt School the Movie is ripe with millions of both men and women of all ages now actively playing the dating game who may or may not have been married before. Therefore the traditional movie going demographic of 15-35 year olds would be expanded in this instance to include  the growing number of singles and divorced over the age of 35. 

Market Facts

	According to US Census figures, 44% of Americans are single which means there are 100 million unattached Americans out there.

50% of New York residents are single. This rises to 70% in Washington DC.
40 millions Americans use online dating services.
49% of marriages end in divorce in the US while in the UK that rises to 53%. The highest divorce rates in the world are in Belarus on 68% closely followed by the Russian Federation on 65% and Sweden on 64%. If you want a happy marriage go to Armenia, only 19% of marriages end in divorce there.
In the UK according the Office of National Statistics there are more than 10 million singles in the UK. 
75% of UK singles are between the ages of 16-34.


The figures show that there are millions of people out there around the world who are single and interested in learning how to catch their ideal partner. They would no doubt enjoy taking a break from their dating games to go and watch on screen the very funny dating games of others for 90 minutes. The audience is queuing up to see the film, all we have to do is make it. In addition to the dating demographic we have another demographic of millions of comedy fans around the world who are also ready and willing to splash out  to see a film that was written with their type of surreal, irreverent comedy in mind. That demographic is the Eurotrash demographic explained below.

Any film worth watching you need to have interesting characters and the first character that popped into my head was inspired by one of my favourite characters from the hugely successful broadcast entertainment magazine “Eurotrash”.   With a run of over ten years Eurotrash is the longest running entertainment series on Channel Four and had a very successful twenty per cent market share of the television viewing audience. It is now estimated that there are 17.5 million fans of Eurotrash  in the UK made up of several generations of viewers with many millions more spread around the 30 countries around the world where Eurotrash or one of it’s sister programmes was broadcast. Flirt School, drawing on inspiration from Eurotrash was written with the millions of fans in mind so that they might have a chance to laugh at a familiar face once more. The film also draws it’s inspiration from the very best of film and television comedy including Laurel and Hardy, Monty Python and the very funny Arnold Swarzenegger.

Any good Flirt School in Paris needs a good teacher, preferably with a French accent and a knowledge of the very French art of seduction. Please step forward Antoine De Caunes, the very flirty Kenzo suited presenter of Eurotrash, who, along with fashionista Jean Paul Gaultier managed to titillate British audiences with their flirty skills and naughty sense of Laurel and Hardy humour for a very very very very long time. By bringing Antoine’s flirty character back to life as the teacher in Flirt School we are sure to inspire and delight millions of Eurotrash fans around the world to get their ass away from the TV on a Friday night and into the Cinema too see their favourite Frenchman (apart from Zidane) brought back to life.










